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A Word from the Executive
When I was diagnosed at the age of 
14, my family and I were welcomed 
and supported by Leucan. Since 
then, the service offer was broadened 
greatly and the team of Leucan 
expanded to be more successful 
and effective in meeting the needs 
of families and care for each child 
with a more holistic approach.

Decades later, I have the privilege to 
become the new President of your 
Association. I am happy and proud 
to present the 2017-18 Annual 
Report of Leucan’s operations. The 
first year of my presidency was very 
busy. It marked the early stage of 
planning for the celebrations of our 
40th anniversary to commemorate 
the formal establishment of Leucan 
on June 15, 1978.

From the early years, when  
Dr. Jocelyn Demers initiated the 
direction of our Association, our 
progress has been outstanding. 
Whether you think of the survival 
rate reaching an average of 80% 
today or the wide array of services 
available to families to better meet 
their individual challenges and 
difficulties, Leucan continues to 
innovate by listening constantly to 
its members and seeking out new 
opportunities.

Once again, this year, the great 
family of Leucan worked diligently 
to gather the funds required and 
provide families with our much- 
needed services. I want to extend 
my sincerest thanks to the 
members of the Board of Trustees 
for the support they gave me during 
my first year at the helm. I cannot 
stress enough the huge contribution 
made by our devoted employees  
to assist families through this 
difficult time.

I also want to acknowledge the 
commitment and wonderful  
kindness of our thousands of 
volunteers. Finally, I want to thank 
all donors, participants in our 
fundraising efforts, and partners 
who help us to raise the money we 
need to fulfill our mission. Your 
generosity is simply invaluable.

Let’s stay united to support cancer- 
stricken children and their families.

Pascal Proulx 
President of the Association

We began the year with renewed 
optimism after achieving a major 
financial turnaround at Leucan in 
2016-17 without affecting the level 
of services available to families.  
For 2017-18, our challenge was to 
consolidate the financial health of 
the Association by diversifying our 
revenue streams, as outlined in  
our 2015 Strategic Plan. I want to 
highlight the important contribution 
of the corporate community in 
helping us to reach those objectives. 
Thanks to those committed organi-
zations, we can count on invaluable 
partners rallied around our mission 
to support cancer-stricken children.

We also initiated a reflection process 
on the evolution of our services to 
ensure their adequacy to the 
evolving needs of families and 
cancer-stricken children, including 
the needs of childhood cancer 
survivors coping with sequelae. 

Investing in perfecting therapies to 
reduce side effects continues to be 
a priority for us, and we also aim to 
improve the quality of life of survivors 
by assessing the services that 
should be put forward to support 
them in this new stage of their lives. 
To that end, we launched a major 
campaign, 40 Giants for Leucan, 
with the goal to gather 40 women 
and men, each committing a 
minimum of $40,000 to Leucan  
for a total investment of $1.6 million 
in improving treatments and the 
quality of life of childhood cancer 
survivors.

Additionally, to mark our 40th 
anniversary in June 2018, Leucan 
undertook a number of actions to 
put to the forefront the essential 
and unfailing presence of our 
Association in the lives of families. 
Therefore, in February, we launched 
an outreach campaign, “United to 
Support”, featuring The Defenders, 
i.e. all the people rallied around the 
families of Leucan to help them 
survive a daily life that was turned 
upside down by a childhood cancer 
diagnosis.

All those achievements have been 
made possible thanks to the excep-
tional commitment of my team, our 
volunteers, and our employees.  
The many donors, participants in 
fundraising activities, and partners 
are also key components of our 
success. Together, we are united to 
support cancer-stricken children 
and their families. I thank each and 
every one of you from the bottom  
of my heart.

Pascale Bouchard 
Executive Director

Mission:  
Leucan promotes  
the recovery and  
the well-being of  
cancer-stricken 

children and  
supports their  

families by providing 
distinctive and  

tailored services and 
assistance through 

every stage of cancer 
and its side-effects

Values of the  
Association:  

Service-mindedness, 
respect, mutual aid, 

fairness, and  
excellence

Availability  
across Quebec  

through

9
regional offices

2,000
volunteers

82
employees

Elyjah, 14 years old
Diagnosed with acute lymphoblastic leukemia 
Follow-up

 Likes freestyle scootering and sliding sports
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William, 8 years old
Diagnosed with medulloblastoma 

9-month treatment
 Likes LEGO toys

2017-18  
Board of Trustees
PROULX, Pascal, MBA
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Secretary
Lecturer | Université Laval
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Normandin Beaudry,  
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DESJARDINS, Charles, B.A.A, M.SC
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LEFRANÇOIS, Guy
Retired from the education sector 

LEFRESNE, Jacques 
Financial Management Consultant | 
Lefresne Groupe Conseil 

SICARD, Isabelle, erg, DESG 
President | Groupe Synergo –  
Legal Expertise 

TANGUAY, Geneviève
Corporate Director 

TREMBLAY, Pierre
Vice-President, administration  
and business development | RTSI

Regional  
Offices
Leucan Abitibi-Témiscamingue
Chair of the Regional Committee: 
Guy Bilodeau
Regional Director: 
Mélissa Dessureault 

Leucan Estrie
Chair of the Regional Committee: 
Marie-Andrée Houle
Regional Director: 
Marie-Josée Tardif

Leucan Laurentides-Lanaudière
Chair of the Regional Committee:  
Jacques Lefresne
Regional Director: 
Mathieu Déziel

Leucan Mauricie-et-Centre-du-Québec
Chair of the Regional Committee:  
Isabelle Gariépy
Regional Director: 
Annie Brousseau

Leucan Montérégie
Chair of the Regional Committee:  
Marie-Claude Hébert
Regional Director: 
Katty Taillon

Leucan Montréal-Laval
Chair of the Regional Committee:  
Charles Desjardins 
Regional Director: 
Dominique Giroux

Leucan Outaouais
Chair of the Regional Committee:  
Luc Vaive
Regional Director: 
Mélissa Dessureault 

Leucan Région Québec
Chair of the Regional Committee:  
Pierre Verret 
Provincial Director, Philanthropic 
Development:
Nathalie Matte

Leucan Saguenay-Lac-Saint-Jean
Chair of the Regional Committee:  
Mario Boily
Provincial Director, Philanthropic 
Development:
Jacques Tremblay

Executive Committee
Pascale Bouchard
Executive Director 

Carol Beaudry
Provincial Director, Family Services, 
Research and Partnerships 

Stéphanie Côté 
Provincial Director,  
Employee Experience

Lysanne Groulx
Provincial Director, Annual Campaigns 
and Communications

Guy-Renaud Kirouac
Provincial Director, Major Donations 
and Planned Gifts 

Nathalie Matte 
Provincial Director, Philanthropic 
Development (Eastern Townships, 
Montérégie, Montreal-Laval,  
Quebec City)

Jean-Pierre Sergerie
Provincial Director, Finances  
and Administration

Jacques Tremblay 
Provincial Director,  
Philanthropic Development  
(Abitibi-Témiscamingue,  
Laurentides-Lanaudière,  
Mauricie-et-Centre-du-Québec, 
Outaouais, Saguenay-Lac-Saint-Jean)
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History and Achievements

Founded in 1978 by Dr. Jocelyn Demers, a pediatric oncologist,  
and a group of parents of cancer-stricken children, Leucan was born  

out of a desire to improve the recovery rate and well-being of children 
with cancer. In 40 years of operation, Leucan has supported more  

than 10,000 families through this difficult ordeal. The following  
is an overview of the Association’s greatest achievements.

CLINICAL RESEARCH
In 1979 
One year after its creation, Leucan 
made its first investments in clinical 
research with the hope to improve 
the recovery rate of cancer-stricken 
children.

Today, in 2018 
Today, Leucan invests nearly  
$1 million in clinical research every 
year, and the recovery rate of 
cancer-stricken children has 
reached 82%. Leucan has invested 
close to $20 million in research 
since its inception.

FINANCIAL ASSISTANCE
In 1980 
As early as 1979, Leucan helped 
families from remote areas by 
covering their transportation costs. 
In 1980, the Financial Assistance  
to Families program was officially 
established. The program evolved 
significantly over the years, and in 
2007, the Association adopted a 
new policy on financial assistance 
to provide fair and equal support to 
all families of a cancer-stricken child.

Today, in 2018 
Today, Leucan provides financial 
assistance to all families regardless 
of their income, in addition to 
ensuring the financial support of 
cured patients coping with severe 
sequelae caused by cancer treatment. 
Every year, Leucan invests nearly 
$750,000 in various grants to families. 

HOSTING IN HOSPITAL 
PLAYROOMS
In 1982 
In 1982, one volunteer initiated  
a “creativity program” dedicated  
to children visiting the outpatient 
hematology/oncology clinic at the 
Sainte-Justine UHC.  

Today, in 2018 
Today, playrooms are available at 
the Sainte-Justine UHC, at Centre 
mère-enfant du CHUQ and at the 
CHUS. Leucan also finances the 
equipment for the playroom at the 
Montreal Children’s Hospital of the 
MUHC. In the last year, the playrooms 
received nearly 41,000 visits from 
children and guests (parents, 
siblings, grandparents, etc.). 

THE LEUCAN-CSN  
SUMMER CAMP
In 1985 
In 1985, Leucan broke new ground 
and launched the only family 
summer camp in Canada to be 
dedicated specifically to cancer- 
stricken children and their families. 
The first edition took place at Camp 
Papillon from August 16-23, 1985 
and welcomed 30 children and 
10 parents. 

Today, in 2018 
Today, more than 500 people 
attend the Leucan-CSN Summer 
Camp every year. The Camp is  
open to children newly diagnosed, 
undergoing treatment or in post- 
treatment and their parents and 
siblings, as well as bereaved families.

MASSAGE THERAPY 
In 1988 
In 1986, Leucan allocated a budget 
to allow children to receive massage 
therapy services a few hours a week 
to soothe their aches and pains.  
In 1988, the Massage Therapy 
Services were launched officially  
at the Sainte-Justine UHC. 

Today, in 2018 
Today, Leucan’s highly specialized 
massage therapists are available at 
the four pediatric oncology centres 
in Quebec. Families can also enjoy 
their services in the outpatient 
clinics. Additionally, Leucan contri-
buted to the development of a 
training program in oncology 
massage therapy. In the past year, 
the massage therapists of Leucan 
gave more than 4,660 massages  
to families.

WELCOME AND  
EMOTIONAL SUPPORT
In 1988 
In 1988, Leucan created a welcome 
program for newly diagnosed children 
with the goal to provide emotional 
support to families coping with a 
pediatric cancer diagnosis.  

Today, in 2018 
Today, a Leucan representative meets 
with every family at the hospital 
after the diagnosis to welcome 
them to the Association and give 
them a comforting welcome kit. 
Families are also supported once 
they return home and through every 
stage of cancer and its effects.

END-OF-LIFE  
AND BEREAVEMENT  
FOLLOW-UP
In 1995 
As early as 1982, Leucan hosted 
monthly meetings where bereaved 
families could meet and talk about 
their painful loss. More than a 
decade later, in 1995, Leucan 
formally established the End-of-life 
and Bereavement Follow-up  
Services. Since 1997, a comme-
morative ceremony has been  
held annually to pay homage to 
deceased children.

Today, in 2018 
Today, Leucan has developed a 
specific expertise, recognized 
across the French-speaking world, 
thanks to its numerous partner-
ships with other organizations. 
Through those collaborations, 
Leucan constantly updates its 
knowledge and capabilities and has 
now become a valuable reference 
for families coping with childhood 
cancer. Leucan also set up a  
Psychological Assistance Fund 
specifically dedicated to bereaved 
families.

AWARENESS EFFORTS 
AND SUPPORT IN 
SCHOOLS
In 2001 
At the turn of the millennium, Leucan 
noted a lack of understanding  
on the reality of cancer-stricken 
children at school and set up a 
school life program. At the time,  
the volunteers of Leucan got 
involved in schools upon request to 
demystify cancer for the teaching 
staff and students.

Today, in 2018 
Over the last 17 years, the Awareness 
and Assistance in School program 
has greatly evolved. Leucan’s 
advisors have developed tools to 
inform and raise awareness about 
cancer among the entire school 
personnel to facilitate the cancer- 
stricken children’s return to school 
after a long period of hospitalization. 

THE LEUCAN SHAVED 
HEAD CHALLENGE 
In 2001 
In 2001, Mr. Serge Tremblay,  
a volunteer, organized the first 
Leucan Shaved Head Challenge  
in Montérégie. This first edition 
gathered 65 participants and raised 
the amount of $10,500.

Today, in 2018 
Since the first edition of the Leucan 
Shaved Head Challenge, more than 
85,000 individuals have taken part 
in this great wave of solidarity.  
For Leucan, the Challenge is now  
a major fundraising campaign, 
collecting more than $4 million  
in donations every year.

LEUCAN INFORMATION 
CENTRE 
In 2008 
The Leucan Information Centre  
was founded in 2008 to meet the 
information needs of parents and 
pediatric oncology patients. The 
Centre gives the public access to 
reliable and up-to-date resources 
on all aspects of childhood cancer.

Today, in 2018 
Today, the Leucan Information 
Centre is the largest French resource 
on pediatric cancer in the world 
with page consultations from 
dozens of countries.

1978 
Creation of Leucan

1980 
Establishment of the Financial 
Assistance to Families program

1982 
Introduction of hosting services  
in the hospital playroom

1985 
First edition of the Leucan- 
CSN Summer Camp

1995 
Creation of the End-of-life and 
Bereavement Follow-up Services

1988 
Launch of the Massage 
Therapy Services

2001 
First edition of  
the Leucan Shaved  
Head Challenge

1988 
Establishment of the Emotional 
Support Services

2001 
Introduction of the School  
Awareness Program

2008 
Inauguration of the Leucan 
Information Centre

1979 
First investments  

in clinical research Photo credit: Mikael Theimer
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Élliot, 1 year old
Diagnosed with Ewing Sarcoma 

10-month treatment
 Likes to play with cars and garages
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Fight cancer and  
improve treatments 
Before Leucan was created, there 
was limited research conducted  
on pediatric cancer due to a lack of 
adequate funding. One of the bigger 
concerns of its leaders of the time 
was thus to improve the recovery 
rate of cancer-stricken children.  
In 1979, a year after the Association 
was founded, Leucan made its first 
investments in clinical research and 
became, over time, the main funder 
for this type of research in the 
province.

Clinical research in pediatric 
oncology gives children access to 
the best treatments in the world. 
New therapies also limit side effects 
and the risk of sequelae, which 
sometimes have significant physical 
and psychological ramifications on 
the lives of survivors.

Since its inception, Leucan has 
invested nearly $20 million in 
clinical research. Today, 82% of 
children diagnosed with cancer  
can hope to grow up and survive  
the illness.

LEUCAN’S OBJECTIVES 
» Improve the odds of survival so 
that all children affected by cancer 
can hope to reach adulthood

» Contribute to providing  
world-class treatments to children 
in Quebec

» Lessen the side effects  
of treatment

» Enhance the quality of life of 
survivors by reducing the risk  
of sequelae

I was fortunate to be born at  
the right time to receive the  
appropriate treatment. That’s why, 
in my opinion, research is super 
important. It gives people the 
chance to live. Without research, 
some patients won’t survive and 
still others will be left with sequelae 
thwarting their development.  
To think that research makes  
it possible for us to live is a  
fantastic notion.

Marine, 18 years old,  
diagnosed with Hodgkin’s  
Lymphoma, follow-up

Research is so significant for us. Laurent’s  
diagnosis is very rare. Researchers have few 
cases they can study. Though there is a basic  

treatment protocol in place for Laurent, should 
he ever suffer a recurrence, it will be important 

to have access to alternative medications.  
Research is truly critical in our case.

Julie, mom of Laurent, 20 months,  
diagnosed with neuroblastoma, 18-month treatment

70%
of childhood cancer  

survivors will develop  
sequelae. In 30%  

of those instances,  
the sequela will  

be severe.

Laurent, 20 months
Diagnosed with neuroblastoma 
18-month treatment

 Likes his fox blanket

$745,000 
in clinical research 
to fight cancer and 
improve treatments

In 2017-18,  
Leucan invested
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Adam, 3 years old
Diagnosed with acute lymphoblastic leukemia,  
24-month treatment

 Likes motorcycles

Provide financial assistance
At the beginning of the 1980s, 
Leucan noted that families incurred 
expenses as a consequence of their 
child’s cancer diagnosis. Those 
unforeseen expenses (travel and 
accommodation expenses, parking 
fees, and meals) can generate a lot 
of additional stress for parents, 
especially when one parent must 
take a leave from work for an 
undetermined period to stay with 
the affected child.

In 2007, the Association implemented 
a new Financial Assistance Policy to 
provide fair and balanced financial 
support to families with a cancer- 
stricken child. Since then, Leucan 
created various grants and funds to 
offset unforeseen expenses partially, 
so that families can focus all their 
energy on the recovery of their child.

Once children go in remission, 
Leucan remains supportive by 
granting funds to survivors learning 
to live with physical or psychological 
sequelae of cancer or treatments.

LEUCAN’S OBJECTIVES 
» Ensure accessibility to treatments

» Reduce the financial anxiety 
associated with pediatric cancer  
for parents

» Contribute to offsetting the loss  
of income when a parent must take 
an unpaid leave

» Improve the quality of life of 
survivors coping with sequelae

ASSISTANCE PROVIDED 
» Various grants and funds:  
initial grant; support grant for  
a bone-marrow transplant;  
recurrence grant; monthly care 
access allowance

» Emergency fund

» Fund to support post-treatment 
sequelae

Our life was completely transfor-
med from one day to the next. My 
husband and I have been on leave 
since the diagnosis to be there 
for our son, take care of him, and 
make his days as agreeable as 
possible. Obviously, this decision 
implies a loss of income. Leucan’s 
assistance covers our parking 
fees, the cost to travel to Montreal 
several times a week, and meal 
expenses at the hospital.

Julie, mom of Laurent, 20 months old,  
diagnosed with neuroblastoma,  
18-month treatment

One of the parents will take a leave from  
work, guaranteed. This automatically leaves  

the family with only one income, and we live in 
an expensive world. Some weeks, we couldn’t 
make ends meet. With Leucan’s help, we were 
able to pay the rent and put some food in the 

refrigerator. The monthly allowance is a major 
boost to our family budget. It’s so helpful.

Yasmine, mom of Adam, 3 years old,  
diagnosed with acute lymphoblastic leukemia, 24-month treatment

$739,316 
was granted to  
families to assist 
them financially

Over the last year,
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Charlotte, 4 years old
Diagnosed with medulloblastoma,  
29-month treatment

 Likes avocados and playing with her sister

Comfort, inform and guide 
A cancer diagnosis triggers a certain 
amount of fear, anxiety, and uncer-
tainty. Parents are worried and lose 
their footing. Aware that such a 
diagnosis causes a commotion in 
the family unit, Leucan created a 
program for newly diagnosed 
children in 1988.

To this day, every family is welcomed 
and met by a Leucan representative 
at the hospital in the days following  
a diagnosis. For families, this is a 
critical first contact, and Leucan 
becomes a beacon of hope in this 
tumultuous storm. To give families  
a sense of security and direction  
in this ordeal, Leucan provides a 
welcome kit containing a comfort 
blanket, an educational game, two 
shirts for treatments, information 
about Leucan’s services, and useful 
medical equipment for appointments 
and public outings.

In addition, families have access  
to the Leucan Information Centre,  
a program created in 2008 as a 
reliable resource for parents and 
patients treated in pediatric oncology. 
The Centre also provides educational 
material, which helps parents to 
find the right words to reassure 
siblings who often feel isolated after 
the diagnosis.

When a child leaves the hospital 
and returns home, the family is 
assigned a Family Services Agent 
whose role is to provide individua-
lized support to the family and child 
through every stage of cancer.

LEUCAN’S OBJECTIVES 
» Reduce parents’ emotional 
distress at the time of diagnosis

» Reassure families through indivi-
dualized support and appropriate 
information

» Support diagnosed children, their 
parents, and their siblings through 
every stage of cancer and even 
after they go home

ASSISTANCE PROVIDED 
» Welcome and emotional support 
at the hospital and at home

» The Leucan Information Centre

» Welcome and comfort kit

I tried to stay strong but tears just 
rolled down by their own accord. 
Doctors only tell you that there 
is a problem. But Leucan’s agent, 
her role is to reassure us. She 
said, ‘You’re not alone and if you 
need us, we will be there to help.’ 
Leucan is very much like a family: 
always there to bring you solace.

Dean, dad of William, 6 years old, 
diagnosed with acute lymphoblastic 
leukemia, follow-up

Annie came to meet us with her red bag full  
of useful information. In that moment, you take 

all that you can get, you absorb every bit of  
information, and then you try to sort it all out. 

Annie was like a lifeline. Knowing that there 
were people available to take care of us and  

support us through all of this is such a  
soothing feeling.

Myriam, mom of Charlotte, 4 years old,  
diagnosed with medulloblastoma, 29-month treatment

203
new families  
after they received  
a pediatric cancer  
diagnosis.

Over the last  
year, Leucan 
comforted, informed, 
and guided
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8
activities where  

bereaved families could 
exchange with other 

people who have been 
through the experience  

of losing a child

Alleviate physical and  
psychological pain 
Cancer-stricken children receive 
treatments over several months, 
which results in severe stress for 
families. Over the past 40 years, 
Leucan developed an expertise in 
providing individualized support  
to its members and facilitating their 
adaptation to the realities of cancer. 
For the team of Leucan, supporting 
families is also an opportunity to 
engage in dialogue with them and 
gain a better understanding of their 
needs. For parents, active listening 
allows them to feel heard and 
supported.

As a complement to the Welcome 
and Emotional Support Services, in 
1988, Leucan created the Massage 
Therapy Services. Leucan’s skilled 
massage therapists are available in 
the four pediatric oncology centres 
in Quebec. Families can also benefit 
from these services at home when 
their child is undergoing treatment 
from an outpatient clinic. Through 
both their work and regular presence, 
massage therapists play a key role 
in listening to the physical and emo -
tional needs expressed by children 
and their families. From a physical 
perspective, massages alleviate 
pain and stress and improve the 
child’s immune functions. Children 
have an opportunity to get reac-
quainted with touch as a pleasant 
sensation in spite of treatments.

The Association is there for families 
at every stage of cancer, which was 
the inspiration behind the creation 
of the End-of-life and Bereavement 
Follow-up Services in 1995. The 
team provides individual follow-up 
to bereaved families through their 
grieving process. Families are also 
invited to activities fostering solida-
rity and significant bonds with other 
families who endured a similar loss.

LEUCAN’S OBJECTIVES 
» Alleviate the parents’ feeling of 
helplessness in the face of their 
child’s pain

» Help relieve the psychological 
distress experienced by the parents 
and siblings of affected children

» Allow children access to pain 
relieving care 

» Provide comfort care  
to bereaved families

SERVICES AVAILABLE 
» Massage therapy in hospitals and 
at home for children with cancer, 
their parents, and their siblings

» Psychological support

» End-of-life and bereavement 
support

Massages are a time when you wish everything would stop. The dimmed 
lights, the soft music: an absolute calm! With the storm constantly raging 

in your head, a massage is akin to a break in the clouds and the sun shining 
again. You feel reenergized, revitalized. You can get back up and feel  

stronger and more capable of confronting whatever’s coming your way.
Nadia, mom of India, 16 years old, diagnosed with acute lymphoblastic leukemia, 46-month treatment

4,660
massages to  
families to alleviate 
their physical and 
psychological pain

In 2017-18,  
Leucan’s team  
of highly skilled 
massage therapists 
gave more than

On a random day, I showed up at Leucan’s offices to see my Family  
Services Agent. I told her that I wasn’t well at all and just burst into tears. 
She was there for me. She talked to me, soothed and reassured me. What 
she did was priceless. She truly made all the difference. Leucan is always 
available to families and their support is so important.

Annie, mom of Nolan, 7 years old,  
diagnosed with acute lymphoblastic leukemia, follow-up
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Break families out of their isolation 
and contribute to their well-being 
When families return home, they 
tend to isolate themselves and  
to assert more control over their 
outings to limit the risk of contracting 
viruses while their child’s immune 
system is weakened. In spite of  
their best intentions, friends and 
extended families do not always 
fully grasp what affected families 
are feeling and the effects of cancer 
on their daily lives.

To help families break out of their 
isolation, Leucan organizes several 
supervised activities tailored to their 
needs and mindful of their realities. 
Leucan also gives parents the 
opportunity to form bonds with 
other parents by hosting lunches  
in the pediatric oncology centres 
several times a year.

Additionally, children must visit 
outpatient clinics regularly to 
receive treatment. Concerned with 
providing them with a reassuring 
and comforting environment, 
Leucan furbished playrooms for  
the little ones and lounges for 
teenagers; places where children 
can have fun and where parents  
can exchange and develop ties.

To facilitate cancer-stricken children’s 
return to school after a long hospita-
lization, Leucan created the School 
Awareness Program in 2001. The 
purpose of the program is to equip, 
build awareness, and educate parents, 
the school staff, and classmates on 
the realities of children with cancer. 
The various interventions made by 
the team of Leucan help children to 
continue their education despite 
cancer and treatments.

As soon as we step inside 
Sainte-Justine, Charlotte asks me if 
we are heading for the playroom. 
She truly forged a bond with the 
educators. She loves taking part in 
the activities and arts and crafts. 
The playroom is definitely a big 
plus for Charlotte and our family.

Charlotte, 4 years old,  
diagnosed with medulloblastoma, 
29-month treatment

I also enjoyed the communal meals.  
We appreciated the lunches so much: it’s a 

comforting moment, a little bit of free time in  
our busy schedule. Even if you eat quickly  

because you know that your child is undergoing  
treatments, you still have the chance to meet 

other parents, to sit down together and realize 
that you are not alone in that situation.

Marie-Soleil, mom of Léonie, 6 years old,  
diagnosed with lymphoblastic lymphoma, 26-month treatment

En 2017-2018,  
Leucan a remis  

XXX XXX $
à la recherche  

clinique

This year,  
Leucan’s hospital  

playrooms  
received nearly

41,000
visits from children  

and their  
companionsLéonie, 6 years old

Diagnosed with lymphoblastic lymphoma  
26-month treatment

 Likes arts and crafts, drawing and painting

150
socio-recreational 
activities including 
special lunches in 
hospitals

In the past year,  
Leucan broke families 
out of their isolation 
and contributed to 
their well-being by 
organizing nearly

LEUCAN’S OBJECTIVES 
» Reduce the sense of isolation  
in families

» Contribute to the well-being  
of children during treatments

» Help childhood cancer survivors 
enjoy a positive and more  
independent life

» Support awareness-raising efforts 
to increase understanding and 
empathy in the circle of the affected 
children about their reality and that 
of their families

SERVICES AVAILABLE 
» Socio-recreational activities:  
the Leucan-CSN Summer Camp, 
the Heart-filled Hope support 
group, Christmas parties, family 
activities, etc.

» Hosting in hospital playrooms

» Awareness-raising activities  
and support in schools

» Assistance to cured patients  
and survivors
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Spotlight on 
The Defenders

Leucan virtual reality

To mark its 40th anniversary, Leucan is proud to unveil its new  
awareness-raising campaign developed by TAM-TAM\TBWA:  
United to Support. It features The Defenders, i.e.; all the people  
who help the families of Leucan survive a daily life that was turned 
upside down by a childhood cancer diagnosis. 

For its 40th anniversary, Leucan, in partnership with Productions Figure 55, 
unveiled a virtual reality experience, “Mettons-nous à leur place” (Let’s put 
ourselves in their shoes) to be showcased across the province. This innovating 
outreach strategy uses an immersive movie to transport viewers to the 
heart of what families go through so that they can experience the intense 
emotions that surround a childhood cancer diagnosis. The film also shows 
the ways in which Leucan provides support and hope at every stage.  
Inspired by real testimonials from families, this virtual reality experience  
will be featured at special events and fundraising activities hosted by the 
Association throughout Quebec.

Mathias Gomez-Tyo, 
volunteer since 2008 
and Leucan employee 
since December 2014

“United to Support means  
being family-minded. In my view, 

a family doesn’t have to be  
related by blood. A family can  

be a sports team or a circle  
of friends. Those families are  

just as legitimate as blood  
families. Why? Because a family  
is supportive, through the good 

times, and most especially, 
through the bad times. That’s 

where ‘united’ takes its full 
meaning. The unity of a group 

depends on the support of 
several. Leucan provides  
indispensable support to  

families when they are faced  
with what is probably the  

biggest ordeal of their lives.”

Grégoire Pierre,  
Leucan volunteer 
since September 

2003
“For me, United to Support  
means supporting Leucan 

through all means necessary,  
i.e. raising money to help  

children and families and to  
fund research. Leucan is a major 
complementary resource at the 

hospital: the team of Leucan 
becomes a second family, there 
to take care of patients and their 

loved ones. So we must raise 
awareness about the cause, 

because together, we can finally 
put an end to this disease.”

Marie-Joëlle  
Dubreuil,  

Leucan employee 
since June 2014

“United to Support means  
coming together and combining 

our strengths so that we can 
accomplish great things.  

For 40 years now, thousands  
of experts in various fields  
have been gathering under  

the Leucan umbrella to help 
cancer-stricken children.  

They join as one to provide  
the best support to children  
and families. We encourage  

the public to rally around our 
cause so that we can serve 

families even better.”

Hélène Lee, Leucan 
volunteer since  
September 2017

“Despite all the resources  
available to patients and  
families, the fight against  

cancer can be facilitated further 
by the synergetic support  
of generous and energetic 
volunteers. Thus, United to 

Support represents this  
positive and collective energy  

that helps sick children  
and their families.”

Mathieu Déziel,  
Leucan employee 

since October 2016
“One of the sentences I hear  

the most from parents of  
cancer-stricken children is, 

‘Leucan is like a second family  
to us.’ By definition, a family is  
a group of ‘individuals sharing 

common characteristics.’  
As we all know, a family stands 
together and helps each other. 
Members of a family are there  

for one another. At Leucan,  
our family is made up of sick 

children; their siblings and 
parents; the employees and 

volunteers of the Association;  
the medical teams; our donors; 

and many individuals with  
that common characteristic,  

that shared mission of helping  
cancer-stricken children and  

their families. United in their own 
way, they are there for Leucan. 

For me, being United to  
Support Leucan means making 

that family story possible.”

Sandra Kesraoui, 
Leucan volunteer 

since October 2017
“United to Support reminds  
me of the expression ‘united  
we stand.’ With that in mind,  
the individual and collective 

efforts of every one of us  
can make a big difference.  

By combining simple actions  
with strength in numbers,  

we can have a major impact  
on the lives of sick children.”
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Regional Offices
ABITIBI-TÉMISCAMINGUE
Including Jamésie 

  Review how we choose and 
position fundraising activities in the 
region to ensure that they attract 
the interests of the community.

  Develop a concrete action plan to 
meet regional objectives, diversify 
our revenues, and secure the 
loyalty of partners while ensuring 
Leucan’s outreach.

  To mark the 10th anniversary  
of Glencore Fonderie Horne’s first 
participation in the Leucan Shaved 
Head Challenge, 70 employees got 
their turn under the shaving blade 
and raised $27,448 for the cause. 
Since 2008, Glencore Fonderie 
Horne and its employees have 
donated more than $100,000 to 
Leucan Abitibi-Témiscamingue.

  For a second year, photographer 
Nathalie Toulouse contributed her 
time, creativity, and energy to create 
a calendar benefiting Leucan.  
With the support of The Southern 
Cruisers, Chapter 453, sales of this 
calendar have generated nearly 
$20,000 for the cause.

  On June 10, several families  
got together for a fun morning at 
Centre Pirouette et Girouette and 
an afternoon of discovery in an 
underground mine. The young ones 
thoroughly enjoyed the entertaining 
morning and were impressed by the 
secrets of the mine.

MAURICIE-ET-CENTRE-DU-QUÉBEC

  Expand Leucan’s outreach 
across the towns served by the 
regional office to extend our 
network and increase our contacts. 

  Maintain a high standard in the 
organization of fundraising activities 
already in place and enhance the 
diversification of our revenues.

  This year marked the 25th anni-
versary of McDonald’s McHappy 
Day across Canada. At the local 
level, over last 15 years, the eight 
McDonald’s franchises owned by 
Mr. Marc Mongrain have donated 
more than $300,000 to Leucan 
Mauricie-et-Centre-du-Québec. 
Guests from various backgrounds 
lent a hand to the employees of the 
participating restaurants.

  In 2017, Leucan Mauricie-et-
Centre-du-Québec saw the creation 
of the Ici Média family planner to 
the benefit of Leucan. The planner 
is interspersed with pictures of 
children of Leucan posing with a 
person who is significant to them. 
Proceeds from the sales of this 
planner resulted in a donation of 
$18,000 to Leucan Mauricie-et-
Centre-du-Québec, in addition to 
providing us with beautiful family 
pictures taken by photographer 
Geneviève Trudel.

  Thanks to the generosity of the 
team at the Cogeco Amphitheatre 
in Trois-Rivières, 80 members of 
Leucan attended a performance of 
Cirque du Soleil’s Stone, hommage 
à Plamondon. It was a superb night 
where magic, entertainment and 
circus arts dazzled the young and old.

ESTRIE

  Increase our outreach and 
presence across the area served  
by Leucan Estrie to raise awareness 
about our work and get the  
community more involved.

  Expand the corporate appeal  
of our activities across the region  
to foster the development of new 
partnerships.

  Laiterie de Coaticook donated 
$50,000 to Leucan Estrie: the 
proceeds of the sale of its 2L 
Leucan-branded cartons of vanilla 
ice cream and matching boxer 
shorts.

  Stéphane Fortier, René Gosselin, 
and their entire team hosted the 
Défi 24 heures de Hockey Leucan 
for a 6th year. Since the first  
edition, this event has raised more 
than $92,000 for Leucan Estrie.

  On December 10, Leucan Estrie 
hosted its annual Christmas party 
at Ferme Magolait, a sugar bush  
in Magog. Families enjoyed games, 
horse rides, a meal, and a visit  
from Santa Claus with gifts for  
the children. 

MONTRÉAL-LAVAL

  Maximize the potential of creative 
fundraising strategies that put an 
emphasis on the rich multicultural 
diversity in Montreal and Laval and 
ensure their sustainability.

  Expand our pool of corporate 
donors renewing their commitment 
via personalized campaigns tailored 
to their corporate culture and 
consistent with our mission. 

  The 2nd edition of The Leucan 
Journey, propelled by Voiles en 
Voiles, was a memorable expe-
rience for everyone. This obstacle 
course, where participants tackled 
challenges similar to those faced by 
families of cancer-stricken children, 
helped to raise close to $55,000.

  Since 2016, the partnership 
between Leucan Montreal-Laval 
and Games for Hope helped to  
raise $250,000. That money has 
been allocated to the initial grant 
awarded to each family at the time 
of diagnosis and to the financial  
program dedicated to post-treatment 
sequelae.

  In September 2017, our fantastic 
partner Voiles en Voiles gave nearly 
300 Leucan members the chance 
to enjoy its facilities for free. For  
one morning, the site was closed  
to other guests so that our families 
could take part in an exclusive 
activity. We hope to renew the 
experience soon!

*Collège Laflèche |  
Festival de la Poutine  

de Trois-Rivières |  
Le challenge du guerrier

*Béton Barrette|Clinique  
de physiothérapie Val-d’Or |  

Nathalie Toulouse & The  
Southern Cruisers, Chapter 453

*Grand Prix Ski-doo  
de Valcourt | *La Console qui 

console | *Les Vins de Sophie | 
*SherWeb

*Montreal Canadiens Hockey Club | *Ky Cares Foundation | *Joseph de Palma et Les Amis d’Elsie Nadeau |  
*Larochelle Groupe Conseil Inc. | RBC NextGen | Tour Vélo Leucan 2017 | *Tournoi de golf Normand Laurence | 

United Way Toronto & York Region | *Zumbathon SAIL

  Priority
  Fundraising Activity 
  Socio-recreational Activity
  Committed Partners (*Three years or more)

22 23



LAURENTIDES-LANAUDIÈRE

  Establish a philanthropic  
development committee on which 
business leaders from various 
MRCs on our vast territory will 
serve to contribute ideas on how to 
diversify and increase our revenues.

  Maximize corporate contributions 
by hosting fundraising activities 
targeted to the business community 
and through the launch of Leucan’s 
40th anniversary campaign, which 
encourages companies to become 
Defenders by committing to an 
annual gift of $1,000.

  For the 4th edition of Run for 
Leucan, more than 300 amateur 
and professional runners of all ages 
rallied up for a race at Parc du 
Domaine Vert in Mirabel. Together, 
they raised more than $60,000, 
well over the initial goal of $45,000.

  The Dégustation Vegas Leucan 
event in Sainte-Agathe-des-Monts, 
presented by Franke Mercedes- 
Benz and CIME FM, was a resounding 
success! Under the honorary 
patronage of singer Marie-Mai, this 
one-of-a-kind wine tasting in the 
form of a poker game generated 
more than $33,000 for the cause.

  The Vieux Shack complex  
in Saint-Jérôme and Fondation 
Edouard et ses Étoiles welcomed 
families for a delicious Easter 
brunch inspired by the sugar bush. 
Mascots also paid a visit to distribute 
laughter and chocolate, to the delight 
of the young and young-at-heart!

RÉGION QUÉBEC
Including Bas-Saint-Laurent/Chaudières-Appalaches/Gaspésie/Îles-de-la-Madeleine/Côte-Nord 
 

  Maintain the quality of services 
available to families from remote 
regions despite the large territory 
covered by Leucan Région Québec.

  Use all possible means and 
efforts to develop philanthropic 
initiatives across the towns served 
by Leucan Région Québec.

  The 4th edition of the Coupe Audi 
Quattro golf tournament benefitting 
Leucan took place in August of last 
year. Held at Club de Golf la Tempête, 
the tournament featured both 
recreative and competitive levels.

  At the end of April, Canac  
supported the families of Leucan  
by giving generous customers the 
opportunity to add a donation to 
Leucan to their transaction at the 
till. Thanks to the 24 participating 
branches across the province!

  For an 8th year, Leucan invited 
families with a child diagnosed 
during the last year to a family 
respite at Station touristique 
Duchesnay to give them a break 
from the treatment routine and  
a chance to enjoy a comforting  
and safe holiday.

SAGUENAY-LAC-SAINT-JEAN 

  Increase our outreach and 
presence in all the towns served by 
Leucan Saguenay-Lac-Saint-Jean 
and establish sustainable 
partnerships in all of them.

  Diversify our revenue streams  
by developing a corporate program 
to compensate for an already 
saturated fundraising market and 
minimize the impact of the regional 
economic climate.

  This past November, Mrs. Manon 
Bergeron, Director of Operations, 
Human Resources, and Administration 
at Caisse Desjardins de la Rive-Nord 
du Saguenay, took on the Leucan 
Executive Challenge. Through this 
wonderful gift of self and gesture  
of solidarity, she became one of the 
founding leaders of this new major 
initiative.

  The 8th edition of the Ultramarathon 
Leucan took place on June 1-2, 2017, 
a relay race of more than 300 kms 
in the beautiful region of Saguenay-
Lac-Saint-Jean. Together, the 
150 runners raised the amazing 
sum of $78,000 for Leucan  
Saguenay-Lac-Saint-Jean.

  On March 24-25, 2018, member 
families of Leucan Saguenay-Lac-
Saint-Jean enjoyed a winter respite 
at Mont-Édouard de L’Anse-Saint-Jean 
and a one-night stay at Auberge des 
Battures de La Baie. It was a lovely 
weekend of rest and fun!

Aubainerie de Chicoutimi |  
*Boutique Première |  

Draveur Cookerie et Bar

*25 heures de hockey |  
iNov Concept

*Canac | *Coupe Audi | *Défi 24/45 et la cabane à sucre du Café  
à Montmagny | *Énergie Valero | Tournoi de golf Guillaume Marcotte
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OUTAOUAIS

  Further develop the corporate 
market to expand our donor pool 
and increase and diversify our 
revenue streams.

  Review the positioning and 
selection of socio-recreational 
activities to reach more families, 
foster an environment conducive  
to exchange and mutual aid, and 
break families out of their isolation.

  This year saw the 2nd edition of 
Défi des Chefs Leucan, presented 
by Décarie Harvey Lawyers & 
Notaries, in partnership with GMS 
Sécurité. A total of 11 teams— 
each made up of a chef, a media 
representative, and a young Leucan 
member—faced off in a gastronomic 
competition. The event attended by 
nearly 700 guests raised $115,000.

  Leucan Outaouais celebrated  
the 5th edition of Run for Leucan,  
a friendly family event. More than 
200 walkers and runners took part 
in the race this year, which raised 
$27,000. Since its first edition,  
this initiative has raised more  
than $100,000 for the cause.

  For close to two years now, 
Unigym Gatineau gives Leucan 
families the opportunity to discover 
the world of gymnastics. Twice a 
year, families have exclusive access 
to various gymnasiums across  
the region and to a team of highly 
qualified trainers. This always 
translates into hours of fun for  
the whole family. 

MONTÉRÉGIE

  Develop an effective strategic 
plan to maximize the financial 
impact of fundraising activities. 
Optimize philanthropic development 
with companies from Montérégie to 
expand our network of corporate 
donors.

  Maintain the quality of services 
available to families of cancer- 
stricken children in Montérégie. 
Find new and innovative ways to 
make a concrete difference in each 
and every one of their lives.

  The Derby de démolition de 
St-Chrysostome is a provincial 
demolition derby. Since 1999, the 
organization has been donating a 
portion of its proceeds to Leucan, 
for a total reaching nearly 
$300,000 to date.

  For the 2nd edition of The  
Leucan Mighty Challenge, 230 
participants put their strength to 
the test in a show of solidarity with 
cancer-stricken children and their 
families. Their amazing generosity 
helped to raise $60,000 for the 
cause, surpassing the results of  
the first edition by $20,000!

  This year, Centre de Villégiature 
Jouvence hosted the family respite 
of Leucan Montérégie for the very 
first time. Some twenty families 
with a child diagnosed or suffering a 
recurrence in the last year enjoyed 
a weekend of rest, fun activities, 
and privileged exchanges.

Sleeman Breweries | *Derby de 
démolition de St-Chrysostome | 

*Métro Bellemare | Soirée  
Western de Saint-Hubert |  

Tournoi de balle-donnée  
des pompiers de Varennes |  
Tournoi de Dek Resto Bar

Sandra Silva Da Costa,  
Arbonne Independent  

Consultant
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The 2017 Leucan  
Shaved Head Challenge

Leucan Executive  
Challenge

Strength in numbers was the 
rallying call for the 17th edition of  
the Leucan Shaved Head Challenge, 
presented by PROXIM. More than 
4,500 individuals took on the 
Challenge across the 51 official 
shaving sites and as part of the 
many Personalized Challenges 
organized throughout the year.

In addition to creating new ad 
visuals, Leucan unveiled a new video 
featuring a team of cheerleaders 
who took concrete action and had 
their heads shaved in support of  
a friend diagnosed with cancer. 
Those communication tools  
completed the new visual identity  
of the campaign designed in 2016.

To further mobilize the community 
around the concept of “strength in 
numbers,” and to reach a greater 
corporate audience, the Association 
launched the Leucan Executive 
Challenge, an idea developed by  
Mr. Alain Champagne. Through  
this new initiative under the Leucan 
Shaved Head Challenge umbrella, 
business executives are urged to 
become leaders in their community 
by hosting a Challenge in their 
companies. For this first edition,  
ten executives participated in the 
movement and raised close to 
$500,000 to ensure financial 
support to families of cancer- 
stricken children across Quebec.

LIST OF PERSONALIZED 
CHALLENGES
$10,000 and up 
Absolunet 
Agnico Eagle mines Goldex et Lapa 
Bistro La Trinquette
Collège Letendre – Victor Leblanc*
Combat des concessionnaires 
École Armand Corbeil de Terrebonne 
École des Pionniers 
École Fontainebleau de Blainville 
École les Bocages
École les Sources 
École Plein-Soleil 
École Saint-Michel 
Fédération étudiante de l’Université 
de Sherbrooke
Montreal Impact
Loto-Québec 
Multi D
Optimé International –  
Alain Champagne*
Pénéga Communications Inc. 
Polyvalente Benoit-Vachon 
Pompiers de Saint-Denis-de-Brompton
Sail
Stéphanie Fiset  
Timber Mart de Richmond

$25,000 and up 
Caisse Desjardins de la Rive-Nord 
du Saguenay – Manon Bergeron*
Montreal Canadiens
Défi d’André Robitaille
Externat Sacré-Cœur de Rosemère 
Extra multi-ressources –  
Danielle Dionne* 
Glencore Fonderie Horne
Martin Dumont 
MRC de La Jacques-Cartier 
Polyvalente Saint-François 
Proxim – Alain Arel*
CBC-Radio-Canada –  
Reneault Poliquin* 

$40,000 and up 
Académie Saint-Clément 
Cominar – Michel Dallaire*
iA Financial Group – Yvon Charest* 
MaxiMetal – Danny Dufour*
Mélie Dalphond de Sainte-Béatrix*  

*The Leucan Executive Challenge

Thanks  
to our Founding Leaders:
Alain Arel, President and CEO, 
Uniprix and PROXIM 

Manon Bergeron, Director of  
Operations, Human Resources, and 
Administration, Caisse Desjardins  
de la Rive-Nord du Saguenay

David Bowles, Chair, Table des 
collèges privés de la Montérégie

Alain Champagne, Partner  
and CEO, Optimé International

Yvon Charest, President and CEO,  
iA Financial Group 

 
Michel Dallaire, President, Cominar 

Danielle Dionne, Director of Human 
Resources, Extra multi-ressources

Danny Dufour, President, MaxiMetal

Louis-Philippe LeBlanc-Boucher, 
former Director of Marketing and 
Customer Experience, Olivier Ford

Reneault Poliquin, Executive Director, 
Multiplatform Media Sales &Media 
Solutions, Montreal & Eastern 
Canada, CBC & Radio-Canada

Leucan would like  
to emphasize the  

generous contribution 
of Dominic Paquet, 

volunteer provincial 
spokesperson of the 

Challenge since 2012; 
all regional honorary 
presidents; our family 

spokespeople; and  
our partners, donors,  

and volunteers.

Leucan would also like to thank PROXIM  
for its outstanding commitment, going above  

and beyond its role of presenting sponsor of the 
Leucan Shaved Head Challenge.
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Provincial and Multiregional Activities

ÇA BRASSE  
CONTRE LE CANCER 
Ça brasse Contre Le Cancer is a 
solidarity movement initiated by 
microbreweries in Quebec to help 
Leucan to pursue its mission with 
cancer-stricken children. In 2017, 
microbrewers from the Eastern 
Townships, Laurentides-Lanaudière, 
Montérégie, Montreal-Laval, Quebec 
City, and Saguenay-Lac-Saint-Jean 
took part in the 2nd edition of the 
movement. Throughout October, 
people were encouraged to vote for 
their favourite beer online, and for 
every qualifying beer sold, $1 was 
donated to Leucan. Thanks to the 
40 participating microbreweries 
who raised a total of $40,000  
for Leucan.

DÉFI DES CHEFS LEUCAN 
Défi des Chefs Leucan is a culinary 
competition where chefs battle  
it out by creating original and 
delicious dishes for the guests in 
attendance. This year, the 1,200 
guests of Leucan Outaouais and 
Leucan Saguenay-Lac-Saint-Jean 
raised more than $253,000 for the 
cause. Huge thanks to the presenting 
sponsors of this event: Décarie 
Harvey Lawyers & Notaries for  
the event in Outaouais, and Elkem 
Metal for the one in Saguenay-  
Lac-Saint-Jean.

40 GIANTS FOR LEUCAN
To mark our 40th anniversary in 2018, 40 women and men will endeavour to 
donate a minimum of $40,000 to the Association and take its mission even 
further. Their giant idea: raising $1.6M to improve the treatments available 
and the quality of life of childhood cancer survivors. We thank the Giants 
who already stood up and made the commitment: Stéphane Chevigny 
(Intersand Group Canada); Franca Riso (Montoni); Geneviève Brouillard 
(Scotia Bank); Louis Pilon (Jamp Pharma Corporation); Nadine Renaud-Tinker 
(RBC Royal Bank); Mélanie Parent (Ferme Ghislain Brodeur Inc.); Stéphane 
Piché (Premium Ressources Humaines); Danielle Lysaught (Fonds 
Hamelys); Barry Cole (Cole Foundation); Jean Leblond; The Dominique 
Majeau Family; and Larry Rossy (The Rossy Family Foundation).

RUN FOR LEUCAN
Whether you’re looking for a simple 
workout or to challenge yourself, for 
a family activity or a team-building 
exercise, Run for Leucan is a 
sporting challenge accessible to 
runners of all levels. In the fall of 
2017, races organized by Leucan 
were held at Parc du Domaine  
Vert in Mirabel, RécréoParc in 
Sainte-Catherine, and Centre 
communautaire Tétreau in 
Gatineau—event presented by 
Sandra Silva Da Costa, Arbonne  
Independent Consultant. The  
821 participants of those three 
races raised a total of $178,370. 

LEUCAN HALLOWEEN 
CAMPAIGN
For 19 years now, elementary school 
and preschool students have proudly 
carried Leucan’s red money box on 
Halloween night to collect money  
for their cancer-stricken friends.  
This year, 160,213 children from 
682 schools and preschools across 
the province took part in this one-of-
a-kind turnkey campaign and raised 
$445,000 for the cause. Special 
thanks to all volunteers for their 
contribution.

DÉGUSTATION VEGAS 
LEUCAN
Dégustation Vegas Leucan is a 
multi-sensory experience combining 
fine dining, wine, people, and 
entertainment for a good cause. 
This year, the event took place in 
five regions: Laurentides-Lanaudière 
(presented by CIME FM - La couleur 
musicale and Franke Mercedes-Benz), 
Mauricie-et-Centre-du-Québec, 
Montérégie, Outaouais (presented 
by la Clinique d’apprentissage 
spécialisée), Quebec (presented by 
Mercedez Benz St-Nicolas) and 
Saguenay-Lac-Saint-Jean (presented 
by Groupe Autocar Jeannois). In 
total, 1,065 guests attended the  
six events, which raised close to 
$257,000 for the cause.

THE LEUCAN EXPERIENCE
On November 7, some 570 guests 
gathered at Arsenal contemporary art  
to attend The Leucan Experience, 
co-presented by McKesson Canada 
and Medisys Health Group. Held 
under the theme “A Family Story,” 
this grand gala evening was hosted 
by Emmanuel Bilodeau for a second 
year with a gastronomic menu 
prepared by Chef Laurent Godbout 
from Chez l’Épicier restaurant.  
To celebrate the evening’s theme, 
guests enjoyed comforting and 
hearty dishes inspired by traditional 
family recipes. This year, the event 
raised the record amount of 
$563,589.

The success of this event can be 
directly attributed to our Honorary 
Co-Chairs: Sheldon Elman, Founder 
and CEO of Medisys Health Group, 
and Domenic Pilla, CEO of McKesson 
Canada. Leucan would also like to 
acknowledge the contribution of  
the Chairman of our Ambassadors 
Committee, Luc Bisaillon (RBC 
Royal Bank), and the event’s 
ambassadors: Pascale Audette 
(Carebook Technologies); Germain 
Bureau (RBC Royal Bank); Mario 
Caron (National Bank); Michelle 
Cialdella (Medisys Health Group); 
Patrick Galizia (Norton Rose 
Fullbright); William Georges 
(McKesson Canada); Alexandre 
Lafond (Premium Ressources 
Humaines); and Sandra Silva Da 
Costa (Arbonne).

THE LEUCAN SKI CHALLENGE
On March 10 and 17, nearly 1,400 skiers, snowboarders, and hikers took  
on the Leucan Ski Challenge, presented by Lanctôt Ltd, at four resorts: 
Bromont, montagne d’expériences; Mont-Vidéo; Station touristique Stoneham; 
and Vallée du Parc. Thanks to the collective efforts of all participants, 
$584,585 was donated to the Association. Leucan would like to thank 
Lanctôt Ltd, the presenting sponsor; the Challenge’s provincial spokespersons, 
Félix Séguin and Geneviève Simard; all regional honorary presidents and 
ambassadors; the family spokespeople; and the donors and volunteers for 
this successful 13th edition.
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Bequests
Many donors who supported 

Leucan in life also choose  
to contribute a gift through  
their will: a simple and easy  

way to continue to make  
a difference after their death.  
In 2017-18, Leucan received  

the total sum of $513,814  
thanks to those generous  

individuals who chose to leave  
a long-lasting legacy by  

supporting the Association.

René Charron

Colette David 

Lorette Dupuis Bratschitsch

Réjeanne Martel Girard

Jacques Gravel

Jean-Noël Guindon

Francine Levac

Jean-Yves Paré

Jeannette Perreault

Monique Renaud

Yves Tremblay

Bequests and  
Individual Donors Corporate Donors 
Leucan is privileged to count on big-hearted individuals who hold dear the cause of cancer-stricken children.  
Every single donation counts and makes a difference, whether contributors choose to donate via one of Leucan’s 
annual campaigns or through payroll deductions, to make an in-memoriam donation, or with a planned gift.  
Huge thanks go to all the donors who help Leucan to support families.

$5,000-$25,000
Albi Hyundai Mascouche
Anne-Marie & Mitch Garber 
Family Foundation
Apotex Inc.
Banque Nationale Gestion 
Privée 1859
Boom Montérégie
Brault & Martineau
BRP
Burrowes Courtiers  
d’Assurances
Cedarome Canada Inc.
Cominar
Corporation Jamp Pharma
Couche-Tard Inc.
CST Foundation
Demers Beaulne
Design Ketto
Ferme Ghislain Brodeur
Fidelity

Fondation Bergeron-Jetté
Fondation Bon Départ de 
Canadian Tire du Québec
Morris and Rosalind Goodman  
Family Foundation
Fondation Edouard et ses 
Étoiles
Fondation Jacques et Michel 
Auger
Fondation Le Prix du Gros
Fondation Madeleine  
et Jean-Paul Tardif
Fondation Meubles South 
Shore
Fondation pour l’enfance 
CIBC
Roasters Foundation
Rheinmetall Canada 
Employee Charity Trust
Fréchette Ford

Gestion Événementielle 3R 
S.E.N.C.
Glencore Fonderie Horne
Gilles Mercilles Inc. 
Groupe CSL
Groupe Dallaire
Intersand Group
Investors Group
Hydro-Québec
Koa Care Camps
Leonard Sander Family 
Foundation
Les équipements Lapierre
Les Productions Emmanuel 
Bilodeau
Macpek Inc.
Marvin A. Drimer Foundation
Mercedes-Benz St-Nicolas
Mines Agnico Eagle 
Nasri International

National Bank of Canada
OK Pneus St-David Inc.
Olympia Charitable Foundation
Paccar of Canada Ltd
Power Corporation of Canada
Premium Ressources 
Humaines
Production Déferlantes
RBC NextGen
Redbourne Properties 
Management
Remtec Inc.
Resolute Forest Products
Sandra & Leo Kolber  
Foundation
Sanofi Canada
Scotia Bank
Suspensions Ressorts Michel 
Jeffrey Inc.
Transdiff Peterbilt de Québec

INDIVIDUAL DONORS
$1,000-$10,000
Adam, Daniel
Andlauer, Michael
Archambault, Guy
Arton, Armand 
Auger, Jacques 
Baert & Danis (family)
Beaulieu, Louis-Marie
Beauvais, Jean-François 
Bedjaoui, Ryad
Bélanger, Berthe
Bélisle, Pierre
Belleau, Sylvain
Billard-Marcoux, Michèle
Blais, Justine et Joseph
Blais-Boilard, Jonathan
Blouin, Pierre
Boivin, Sébastien 
Bouchard, Sylvain
Bouchard, Marie-Philippe
Boucher, Michel 
Boudreau, Carl
Brodeur, Pierre 
Cadieux, Denis 
Camara, Bryan
Caron, Suzanne
Carr, John 
Charrier, Nicolas
Chevrette, Germain 
Comrie, Roxanne
Cossette, Patrick 
Couillard, Gilles 
Curniski, Greg 
Cyr, Jacques 
Dagbert, François
Daigneault, Ginette 
Dallaire, Réjean
De Palma, Joseph
Deitcher, Jonathan
Desjardins, Charles 
Deslandes, Jean-Yves
Dottori, Frank 
Dubreuil, Hélène
Duchesneau, Jacques 
Dusablon, Denis
Dussault, Claude 
Fenchel, Henry 
Finn, Thérèse
Frémont, Raquel

Gagné, Charles 
Gagnon, Steve
Garneau, Stéphane
Gaudet Gagnon, Denise 
Gélinas, Christian 
Gendron, Christian 
Gendron, Andrée
Gervais, Yanick 
Gingras, Jean-François 
Gouin, Jean-Pierre 
Hallée, André
Hamel, André
Hanley, Michael
Hejazi, Nima
Holland, Derek
Jacques, Claude 
Juneau, Yanick 
Kenny, Audrey
Koenig, Martial
Kreuk, Mary 
Labrecque, Susan 
Lalancette, Nathalie
Lalancette, Steve
Lamarre, Stéphane
Langlois, Guy
Laporte, Roger 
Laurence, Normand
Lazaruk, Grant
Leavey, David
Leclerc, Alexandre
Lefebvre, Martin 
Legault, Paul
Levaillant, Sylvain
L’Heureux, Christine
Loiselle, Denis 
Mailhot, Maryse 
Maltais, France
Marques, Marco
Massicotte, Richard 
Maurice, Luc 
Meloche-Fillion, Louise 
Mercier, Denis
Montrevil, Mathieu
Morin, Jean-Albert
Néron, Francine 
Orr, Sandra
Paradis, Isabelle 
Parent, Danielle 

Pelchat, Richard
Pelletier, Nadine
Poulin, Yvon 
Prévost, Yves
Renaud, Richard J.
Riopel, Sébastien 
Robert, Benoit 
Robitaille, Pierre
Rochette, Denis
Rodrigue Verhelst, Ariane
Rossy, Neil
Rouillard, Jean-François 
Routhier, Michel 
Salvail, Alain
Senneville, Caroline 
Sheridan & Brouillard 
(family) 
Simard, Marie-Noëlle
Sirois, François-Charles
Ste-Croix, Stéphane
St-Pierre, Danielle 
Teerlinck, Scott
Thériault, Jacques 
Thibeault, Carl
Thibeault, Sonia
Thomas, Dr. Nancy
Tremblay, Julie
Trudel, Marie-Eve
Trudel, Marcel 
Turgeon, Nancy
Vallée, Louis-Eric
Van Den Berg, Ineke H. 
Webster, Sally

$10,000 and up
Charest, Yvon 
Dallaire, Michel 
Leblond, Jean
Mercille, François

$25,000-$50,000

Fédération des producteurs 
d’œufs du Québec, a loyal ally  
of families, donated $25,000 in 
grocery store gift cards to give 
Leucan families a boost over the 
Holiday period and bring some joy 
in a time that can be more difficult 
for some.

Huge thanks go to Jean Marchand, 
President of Fenplast, for his 
corporate donation. For the past 
five years, this prolific entrepreneur 
deeply involved in his community 
has rallied his employees around 
Run for Leucan in Montérégie and 
contributed to making this event a 
great success.

In 2017-18, four contributors have 
supported clinical research and  
the care of survivors by completing 
their commitment, as early as the 
first year, to the 40 Giants for 
Leucan campaign. The Association 
is deeply grateful to the Cole 
Foundation, Montoni, Harmonia 
– Gestion Immobilière, and the 
Rossy Family Foundation.

As part of a three-year commitment, 
the Desjardins Foundation donated 
$25,000 to help the Association  
to assist families at back-to-school 
time through its emergency fund. 
Part of this generous donation also 
covered some expenditures related 
to the schooling program for 
recovered patients coping with 
sequelae from treatments. Thanks 
to the Desjardins Foundation for its 
wonderful generosity.

This year, the St-Hubert Foundation 
came to the aid of cancer-stricken 
children in various ways. An initial 
gift of $25,000 went to an emergency 
fund to cover the grocery expenses 
of families. The Foundation also 
donated one dollar per smile as  
part of the “Défi sourires” challenge 
featured on the TV series Jenny.  
An additional gift of $30,000 was 
issued on behalf of all the viewers 
who took on a “Défi sourire’’ them-
selves. We are so grateful for this 
partner who is always there for us.

The President and CEO of iA 
Financial Group, Mr. Yvon Charest, 
made a $30,000 corporate donation 
to the Leucan Shaved Head 
Challenge in Québec. Our sincerest 
thanks to this kind-hearted partner 
who took on the Challenge for a 
fourth year!

For a second year, the RBC Royal 
Bank cheered on cancer-stricken 
children going back to school by 
donating $25,000 to Leucan’s 
Awareness and Assistance in 
School program, in addition to 
committing to the 40 Giants for 
Leucan campaign. We thank RBC 
Royal Bank for those generous 
contributions.

The President and CEO of TFI 
International committed to an 
annual gift of $30,000 over five 
years. Leucan is proud and 
honoured to count on this loyal 
partnership now in its fourth year.

Your gift is a legacy  
of hope.
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$25,000-$75,000

The 6th edition of Défi 24 heures de 
Hockey Leucan took place on June 
2-3. Thanks to all participants who 
raised the tidy sum of $25,000 for 
cancer-stricken children and their 
families.

Leucan thanks ACRGTQ for their 
donation of $54,150 raised through 
a benefit event, among other things. 
This brings to $736,482 the total 
amount donated to Leucan by the 
members of ACRGTQ since 2002.

Since 2004, Carl Thibeault, Isobel 
Tardif and Investors Group have 
been teaming up to host the  
Carlisopen at Club de golf Le Grand 
Portneuf. Over those 14 years, the 
event raised close to $400,000 for 
Leucan Région Québec. We thank 
this family for their commitment  
and generosity!

Thanks to the Ensemble vocal Voix 
d’espoir and its choir members  
for collecting the prodigious sum of 
$29,575 on the 21st edition of their 
annual concert, bringing the total 
sum donated to Leucan to $359,000 
since the first edition.

Several McDonald’s restaurants in 
Abitibi-Témiscamingue, the Eastern 
Townships, and Mauricie-et-Centre-
du-Québec selected Leucan as the 
beneficiary of the McHappy Day 
campaign. This resulted in a gift  
of more than $50,000 this year.

With the Pure Pleasure campaign 
and the sale of boxer shorts bearing 
its popular 2L container of vanilla ice 
cream, Laiterie de Coaticook raised 
$50,000 for the Association. We 
thank this partner for its amazing 
generosity to Leucan Estrie.

Thanks to Mr. Benoit and Mr. Donald 
Theetge of Mercedes Benz St-Nicolas 
for co-hosting the splendid Dégustation 
Vegas Leucan this past November. 
Through their combined efforts, 
they managed to raise more than 
half of the total of $50,000 collected 
at this event.

Held for a 9th consecutive year,  
the Pro-Am Gagné-Bergeron gives 
amateur players the chance to share 
the ice in a friendly game against 
professionals from the National 
Hockey League (NHL). Thanks to 
Simon Gagné and Patrice Bergeron 
for rallying several NHL players  
for this benefit game, and to all  
participants for making it such  
a great success.

The 16th edition of Tournoi de golf 
Simon Gagné took place at Golf  
de la Faune in August of last year. 
Thanks to the generosity of golfers 
and partners alike, $50,000 was 
collected for the cause, making the 
event reach the milestone of over a 
million dollars donated to Leucan 
since its first edition.

The 22nd edition of Tournoi de  
golf Valeurs Mobilières Desjardins 
took place under the honorary 
chairmanship of Dr. Yannick Poulin, 
pneumologist-intensivist at the 
CHUS and head of the pneumology 
program at Université de Sherbrooke. 
The tournament raised the amount 
of $41,300 for Leucan Estrie. 
Thanks to all the golfers and  
Dr. Poulin for their contribution.

Huge thanks to Voiles en Voiles  
for their four-year commitment  
to Leucan. Voiles en Voiles is also 
devoted to propelling The Leucan 
Journey, an exciting activity inspired 
by The Amazing Race to reflect the 
ordeal experienced by families.

$75,000 and up

Many franchise owners of Tim 
Hortons restaurants in the Eastern 
Townships, Laurentides-Lanaudière, 
and Montérégie regions chose 
Leucan as the beneficiary of the 
annual Tim Hortons Smile Cookies 
campaign in 2017. Together, they 
raised close to $100,000 for the 
cause. We thank all of them for their 
great generosity!

For the past 21 years, the CSN has 
made it possible to hold the annual 
Leucan-CSN Summer Camp. Every 
year, members of the CSN host 
various fundraising activities and 
many also sign up to volunteer at 
the Camp. Leucan could never 
thank this partner with a big heart 
enough for its involvement at all 
levels and across the province.

Leucan is proud to count on the 
support of a privileged partner like 
the Games for Hope Foundation, 
which contributed nearly $250,000 
to the cause since 2016. Those 
funds are applied to the initial grant 
awarded to comfort families at the 
time of diagnosis, in addition to  
supporting the financial assistance 
program for post‐treatment sequelae. 
Leucan wants to acknowledge the 
Foundation’s major contribution  
to improving the lives of cancer- 
stricken children and their families.

Leucan extends its warmest thanks 
to Transport Jacques Auger for 
hosting a one-of-a-kind family event 
called Promenade en camion for  
14 years now, much to the enchantment 
of everyone. This past year, this 
loyal partner and its team raised 
$128,584, reaching the grand total 
of $1,160,168 since the first edition 
of this event.

For a third consecutive year, Mia 
partnered with Leucan to launch  
the exclusive Earrings of Hope, as 
part of the Leucan Shaved Head 
Challenge. Thanks to the entire  
team of Mia for their generosity and 
loyalty, which resulted in $150,000 
donated to Leucan this year.

The Ultramarathon is a two-day 
relay race over more than 300 kms. 
This year, the event raised $78,000 
for Leucan. Leucan is extremely 
grateful to all participants for this 
gift of self and incredible gesture  
of solidarity with cancer-stricken 
children.

Committed Partners
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MONETARY
$5,000-$25,000

Arbonne – Independent Consultants
Décarie Harvey Lawyers & Notaries
Desjardins
Elkem Metal Canada Inc.
Fednav Limited
Fenplast
Groupe Autocar Jeannois
Groupe Park Avenue
Ideal Roofing
RBC Royal Bank
Sail

$25,000-$50,000

This year, Lanctôt Ltd raised the 
bar and became the presenting 
sponsor of the Leucan Ski 
Challenge. We thank Lanctôt Ltd 
and their employees for making 
such a difference in the lives of 
cancer-stricken children and their 
families.

Leucan Saguenay-Lac-Saint-Jean  
is happy and proud to count on the 
wonderful cooperation of Niobec 
for seven years now. Our thanks go 
to this big-hearted partner!

IN-KIND SPONSORSHIPS
$10,000-$50,000

Arsenal contemporary art
Attraction Radio
Bell Média Mauricie 
Bell Média Drummondville
Boom Montérégie
Bromont, montagne d’expériences
Centre commercial Les Rivières
UAS Centre of Excellence in Alma
Centre de glisse Vallée du Parc
Cogeco média Estrie
Cogeco média Mauricie
Dermapure
Energie 104.1 and Rouge FM 94,9
Énergie Abitibi 99.1- 92.5- 102.7
Esther Campeau -  
Maître photographe
Fairmont Le Château Montebello

Figure 55
Fondation Ordina-Cœur
Galerie Division
Gosselin Photo
Ici Média
Intercar
L’Oréal Canada
M105
Mont-Vidéo
Palais des Congrès de Gatineau
PROXIM
Royal Pyrotechnie
SAQ
Solotech
Station touristique Stoneham
Voiles en Voiles

$50,000-$100,000

Leucan extends hearty thanks  
to the team of Tam-Tam\TBWA  
for its exceptional support through 
the creation and launch of the 
astounding Defenders campaign 
commemorating the Association’s 
40th anniversary.

$100,000 and up 

Huge thanks to PATTISON Outdoor 
for its loyal support and for providing 
Leucan with exceptional billboard 
placement across the province.

Sponsors 

Merveille Divine, 5 years old
Diagnosed with pre-B acute lymphoblastic leukemia,  

Follow-up 
 Likes drawing and playing Mario Bros with her brother

$100,000 and up 

Once again, this year, PROXIM played a key role for the Association as  
the presenting sponsor of the Leucan Shaved Head Challenge. Leucan is 
very grateful to PROXIM, its staff, and the PROXIM-affiliated independent  
pharmacists for their admirable commitment.
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A Word from our Treasurer
Summary of revenue  
and expenses
FOR THE 12-MONTH PERIOD ENDED MARCH 31, 2018The 2017-18 fiscal year consolidated 

the major turnaround of the  
Association’s financial situation  
we began in 2017. Indeed, for the 
year ending March 31, 2018, Leucan 
generated an excess of revenue 
over expenses of $535,347. This 
increase is mainly attributable to  
a revenue increase in fundraising 
activities, combined to the tight 
control we maintained over the 
expenses.

The gross excess of revenue over 
expenses was kept at a similar level 
to the previous year, with a slight 
increase of $37,832 year over year. 
There was also a slight increase  
in the monies spent on services to 
children and their families and on 
clinical and fundamental research 
grants compared with the previous 
year. In total, these two expenditure 
items represent 66% of the gross 
excess of revenue over expenses 
for the fiscal year ended March 31, 
2018—a similar percentage to that 
of 2017. There was a decrease in 
overall expenditures of $3,324.  
This slight decrease is the result  
of a one-time increase in communi-
cations spending to support the 
awareness-raising campaign as part 
of the Association’s 40th anniversary 
and lower general administrative 
expenses and depreciation.  

  

Thus, Leucan’s financial situation 
continued to improve greatly over 
the last fiscal year and remains 
sound. Its net assets at March 31, 
2018 were $4,735,361, including 
$498,418 invested in capital assets. 
Additionally, the 40 Giants for 
Leucan fundraising campaign was 
launched in 2018 and will end in  
the spring of 2019. The amount of 
$298,996 was collected for clinical 
research and support to cured 
patients. This amount, which 
appears as deferred contributions 
in the statement of financial position, 
will be disbursed over a period of 
three years, as of the 2019-2020 
fiscal year. 

In closing, I want to congratulate and 
sincerely thank all the individuals 
who contributed to achieving 
Leucan’s mission and success. 
Thanks to all our volunteers, 
donors, employees, and partners. 

Marc Jutras, CPA, CA

 2017-2018  2016-2017 

Revenue

Donations and fundraising activities $10,867,228    $10,731,167  

Donated supplies and services $222,275     $1,398,180  

Other revenue $75,247   $78,808  

Total revenue  $11,164,750   $12,208,155  

Expenses

Costs of fundraising activities $4,157,244      $4,028,446    

Donated supplies and services $188,145      $1,398,180  

Gross excess of revenue  
over expenses

 $6,819,361   $6,781,529    

Other expenses

Services to children and their families $3,626,517      $3,459,949    

Grants for clinical research* $853,103      $868,282  

Communications $344,931      $269,866  

Administration $1,459,463     $1,537,852   

Total of other expenses  $6,284,014    $6,135,949   

Excess of revenue over expenses  $535,347     $645,580  

Breakdown of donations*

37.61%
Leucan Shaved Head Challenge

47.91%
Other campaigns 

4.70%
Donations and bequests 

9.78%
Direct mail campaigns 

Breakdown of  
expenditures related to  

the Association’s mission

64.46%
Direct services to families

16.50%
Direct financial assistance  

to families 

19.04%
Research grants 

*Excluding donated supplies and services

*Including expenses related to the Leucan Information Centre.
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550 Beaumont Avenue,  
suite 300, Montreal,  
Quebec H3N 1V1

P 514 731-3696 
1 800 361-9643 
F 514 731-2667

info@leucan.qc.ca 
leucan.qc.ca
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